o

seed media group.

Media Contact:
Saira Jesani
jesani@seedmediagroup.com

FOR IMMEDIATE RELEASE

SEED’S EXCLUSIVE EXIT INTERVIEW WITH
BUSH SCIENCE ADVISER JOHN MARBURGER

NEW YORK (January 13, 2009) — Seed published online today at seedmagazine.com an
exclusive and revealing post-mortem interview with President Bush’s Science Adviser Dr. John
Marburger, conducted in Washington, DC just hours after Barack Obama’s victory in November.

Interviewed by Seed Editor-in-Chief Adam Bly and Senior Editor TJ Kelleher, Marburger spoke
openly about the state of science in America and around the world, reflected on criticisms of
President Bush'’s scientific legacy, and offered advice for the Obama administration. “I believe
that history will show that under this administration, science and technology have thrived as well
as they could, given the constraints that we work under,” said Marburger. In a letter to the editor,
published alongside the interview, Marburger also offers a rebuttal to some of the points made in
Seed’s earlier endorsement of Barack Obama for President.

“We went to the source to gain an understanding of how the Bush administration viewed science,”
said Editor-in-Chief Adam Bly, “in order to spur progress under the Obama administration.”

The exclusive Marburger interview, as well as Marburger’s letter to the editor, are available online
at seedmagazine.com. The interview also appears in the February issue of Seed, on newsstands
worldwide January 20.

About Seed

Named the magazine that “best captures the cultural zeitgeist” (MediaPost) and one of the top
magazines in the United States (National Magazine Awards), Seed stems from and offers its
readership a distinctly 21 century view of the world. As science transforms the social, political,
economic, aesthetic, moral, and intellectual landscape of our time, Seed delivers insights,
opinions, profiles, and reports from the frontline of this cultural shift, all presented alongside
cutting-edge design and photography. In print and online, Seed is essential reading for the world’s
science and technology thoughtleaders and the magazine of the intellectually curious. Seed is
published by Seed Media Group (seedmediagroup.com), appears six times a year in print, and is
updated constantly at seedmagazine.com



